
Part one: Princess Beatrice interview with The Weekend Australian 
By Ticky Fullerton 

The young businesswoman, who has been splitting her time between London and New 

York for two years as an executive for artificial intelligence firm Afiniti, was the special 

guest at two events, one hosted by Westpac, the other by Optus. Based in New York, 

she’s a vice president of partnerships and strategy at a highly successful US 

multinational with household name clients the world over, she has reached her 30s and 

is on her own mission to shift the conversation around women and leadership in 

business. Oh, and she’s a princess. 

 

Afiniti is a story in itself. It was founded by Zia Chishti, often described as the billionaire 

you’ve never heard of. And yet he has built not one, but three unicorns. 

 

“I met Zia two and half years ago,” explains the princess, “and I was lucky enough to 

spend a little bit of time with him. I think in my life as somebody that’s balancing a few 

things (which I’m very public about), finding someone like Zia who really backed me and 

my career and took a different approach, which was understanding of that, has been 

great. He gave me a huge opportunity to be able to work for Afiniti and work with a great 

team including Wyatt. Taking that on was a great thing.” Former federal innovation 

minister and wunderkind Wyatt Roy was hand-picked by Chishti to run his Australian 

operation. “She’s remarkable,” says Roy of Princess Beatrice. “One of a number of 

remarkable people at Afiniti. She brings drive to an important issue not only for our 

company but for large companies around the world.” 

 

For over a year now the princess has been spearheading an Afiniti program to engage 

senior business chiefs around the world to support women in leadership. “I really 

wanted to make sure we were embedding purpose into everything that Afiniti was doing, 

and that as part of our growth story we also have the strength to take on this concept 

and really embed it in everything that we do,” she says. 
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I point out that the tech sector has been one of the least progressive sectors on women 

in business. 

“Yes, I’m doing a lot of research now into why that is,’’ she responds. 

“You’re looking nowadays into everything from STEM education to what it is that can 

keep women in the tech sector and how you can create an environment where they 

constantly feel supported and what that looks like. 

“Technology has so many diverse aspects and applications. We also have to reframe 

the conversation about behaviour and those more traditional roles around marketing or 

what I do, which is communications and partnerships. Yes, I’m doing it for a tech 

company, but just because I’m not an engineer or coming from that background, my role 

within the technology sphere is just as important.” 

For many there is a scepticism around the women in business bandwagon and how it 

can be effective — take the bickering around quotas. 

Princess Beatrice approaches the problem with a refreshing pragmatism: “Do you know 

what? Sometimes it’s about just giving people room to share and a little time to actually 

talk about some of the gender norms and combat them and reframe them and reframe 

the conversation. Quotas are incredibly big milestones to aim for but, actually, what can 

we do that’s 10 years ahead of that quota? I believe it’s very important for the 21st 

century to look at this board makeup but we’ve really got to think a little bit earlier now: 

it’s right through the workplaces and it’s also right through the education process as 

well. 

“So how do we do that? We’ve got some phenomenal business leaders across the 

world now and what we need to do is make sure the women who are entering the 

workplace in their early 20s feel they’ve not only got their role models but that we’re 

starting to see that shift in behaviour. I think then the quotas will keep up with 

themselves.” 
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One senior leader the princess pulled in to assist is Robyn Denholm, who recently stepped 

down as Telstra’s chief financial officer to take on the chair of Tesla, working with Elon Musk. 

“People like Robyn are great anchors and role models to aspire to. The more time we can, as a 

company, focus on finding these great role models and make sure they’re supported and can go 

on and do great things, that makes me very happy,” the princess said. The events in Australia 

this week were Chatham House for attendees, largely C-suite men and women. But Westpac’s 

head of women’s markets, Felicity Duffy, explained there was a definite focus on mentoring and 

sponsoring women in the STEM fields: “It shone a light on the part we can all play in creating 

change and the princess’s voice added further strength to this message.” At a practical level, 

the idea of sponsorship as a central tool, as well as mentoring, is something the princess clearly 

wants to stress: “Sponsorship is about the people that decide ‘I want this person for this role’. I 

think sponsorship is more challenging and more active. That was one of the concepts that came 

out of my last event in New York City, which was, ‘What is mentorship and what is 

sponsorship?’. ”Is that affirmative action in a way? I ask. “Yes, exactly. It’s taking it one step 

further, like Zia, and it’s within companies as well.” I asked the princess how she would judge 

success. “That’s a great question. The success for me in terms of the Afiniti series and the 

women-in-leadership program, well I’m already hearing changes. I had a few people come to a 

lunch we hosted in New York and one of them said he immediately went back and changed four 

things in his day because just the consciousness was there. That’s a small element of success,” 

she said. “I’m not in this for the quick win. I’m there for the 20-year view, to make sure we have 

very strong women in leadership, and this is not just for the generation of the 30-year-olds that 

are in the workplace now. This is for the 17 and 18-year-olds. “This means everything from how 

to support an AI technology deployment, which is what we do, to how can we be creative and 

look at how can we take technology and move it to the future. 

“We don’t want stereotypes and quotas here. You want to have the staying power because your 

seat at the table is something that is valued “And I think we’re all working very hard towards 

that. This is a conversation for men and women and this is also about community as well: 

bringing that sense of community. One of the big struggles we have in 21st century is that loss 

of community and how we can bring that back.” 


